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Left to Rot
How Governments Have Betrayed Us 
and How We Fix It
Daniel Hewitt ITV News

An investigation into the political choices 
that led to the UK housing crisis.  

What is the true cost of Britain’s housing 
emergency?  This is the shocking story 
of Britain’s appalling housing crisis as it 
has never been told before – through the 
people stuck in its grip, in barely believable 
and totally unliveable conditions, including 
children brought up in hostels, bedsits and 
even shipping containers.   

Delving into the investigative work that 
began in a council tower block in Croydon 
and ended in the Houses of Parliament with 
changes to the law, Left to Rot exposes who 
is heard and who is ignored, where money 
is spent, where it is cut and what it tells us 
about Britain today.  

This book exposes the long-term damage of 
short-term political thinking at the heart of 
British government, and lays bare the human 
cost of the catastrophic and ultimately 
counterproductive policy of rolling back 
the state in crucial areas of public life that 
matter most to people.

“If you only read one book 
this year, please make it Left 
to Rot. A superbly written, 
heartfelt and riveting page-
turner.”
TOM BRADBY,  ITN JOURNALIST 

“Hewitt transforms a 
meticulous investigation into a 
compassionate narrative that is 
as enlightening as it is moving.” 
ROBERT PESTON, ITV NEWS POLITICAL 
EDITOR, JOURNALIST AND AUTHOR

“A humane exposé of slum 
conditions and political myopia 
that blight modern Britain, 
and now make headline news 
thanks to Dan Hewitt’s forensic 
reporting.” 
ANOOSH CHAKELIAN, NEW STATESMAN 

Hardback £22.99   US $29.95 9781447378549     
240 pages   June 2026
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Impoverished
How to fix Britain’s poverty problem
Joanna Mack, Open University

A deeply researched look at how UK 
poverty levels skyrocketed, and how the 
crisis can be fixed.  

Almost a third of children in Britain today live 
in poverty. But how did we get here – and 
what can be done to turn the tide?  

Joanna Mack traces the roots of Britain’s 
poverty crisis to political choices that have 
left millions unable to withstand the turmoil 
of the 2020s. Drawing on four decades of 
pioneering research, Mack offers a clear-
eyed analysis of what it will take to rebuild 
Britain’s social contract. 

She sets out bold, practical strategies to 
create a fairer society, alongside pro-poor 
policies to protect the most vulnerable. 
Urgent, evidence‑based, and forward-
looking, Impoverished is a blueprint for 
renewal.

“Comprehensive, detailed and 
timely.” 
ALISON GARNHAM, CHILD POVERTY 
ACTION GROUP 

“Powerful, rigorous, and deeply 
humane.” 
RICHARD WILKINSON, THE EQUALITY 

TRUST 

 “A no-nonsense account of the 
problem and – crucially – the 
solutions to poverty in the UK: 
a sorely needed book.” 
TANIA BURCHARDT, LONDON SCHOOL 
OF ECONOMICS AND POLITICAL 
SCIENCE

Paperback £12.99  US $19.95    9781447376064    
390 pages    March 2026
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The Fair Necessities
Why We Need a Fairer Britain and How 
to Make It Happen
Will Snell The Fairness Foundation

Outlines the case for tacking inequality in 
Britain and offers a road-map to a fairer 
society.  

Britain is a grossly unfair country, 
disfigured by a broken social contract and 
unsustainable levels of inequality. This moral 
outrage presents a growing threat to our 
society, economy and democracy.   

The Fair Necessities argues that unfair 
inequality undermines everything from faith 
in government to economic growth, yet a 
fairer country is within reach. Drawing on 
cutting-edge research and interviews with 
public figures, including including Vince 
Cable, Polly Toynbee and Liam Byrne,  it sets 
out the moral, political and policy cases for 
tacking inequality and explains how to build 
a broad, cross-party consensus for a fairer 
society. 

Engaging, evidence-rich and ultimately 
hopeful, it offers the vision — and the 
practical roadmap — needed to rebuild 
Britain on fairer foundations.

Paperback £12.99   US $19.95 9781447376200    
224 pages   September 2026

“An authoritative analysis of 
what can be done.” 
POLLY TOYNBEE, THE GUARDIAN  

“Rigorous, carefully argued and 
practical.” 
VINCE CABLE, FORMER LEADER OF THE 
LIBERAL DEMOCRATS 

“Deft, clever, terse and precisely 
targeted.” 
DANNY DORLING, UNIVERSITY OF 
OXFORD
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Indefensible
How lawyers failed to stop the Post 
Office scandal
John Hyde, The Law Society

Examines why the Post Office lawyers did 
not stop their defence of the organisation 
and whether lawyers put their clients’ 
interests above justice

The Post Office Scandal is an indelible stain 
on the British justice system: hundreds of 
sub-postmasters were wrongly labelled 
criminals, ruining lives and destroying 
communities. But the real scandal was that 
the Post Office’s lawyers knew the evidence 
was flawed but failed to act, in their quest to 
defend a corporation. Why did they not stop 
it?  

This book dives into how legal professionals 
failed in their duties, silenced the truth and 
even turned against the victims, including 
accounts from victims who were advised to 
enter guilty pleas. 

But this is not just about the Post Office — this 
is a wider examination of the legal profession 
and its ethical boundaries, asking whether 
lawyers are putting clients’ interests above 
justice and how to stop such a disaster from 
happening again.

Paperback £14.99   US $22.95 9781529255805    
375 pages   September 2026
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A Taste for Change
How to Build a Food Bank Free Future
Heather Buckingham, Trussell

Foreword by Gordon Brown 

Food banks are an increasingly normal part 
of life in the UK, but it doesn’t have to be this 
way.  

Tackling themes including rising living costs, 
employment, and the relationship between 
poverty and mental and physical health, A 
Taste for Change makes the case for a food 
bank free future and sets out what it will take 
to get there.  

Drawing on personal stories and statistical 
data from across and beyond Trussell’s 
community of food banks, it asks what it 
would look like to act decisively on a belief 
that most of us hold: namely, that everyone 
matters.

Paperback £12.99  US $19.95 9781447378976   272 pages     
UK September 2026  - US October 2026
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Cracking the Class 
Code
How Global Elites Came to Rule the 
World
Lee Elliot Major and Anne-Marie Sim, 
University of Exeter

Reveals the class markers that operate 
within the world’s most powerful firms and 
outlines the practical steps for leading 
employers to dismantle class barriers.  

Class, so the narrative goes, has been banished 
to the past in our modern meritocratic world. Yet 
across the world’s major economies, entry to 
the elite remains governed by a set of unwritten 
and largely invisible workplace class codes: 
rules encompassing ways of speaking and 
social etiquette, hidden cultural norms, and the 
confidence to advocate for yourself in highly 
competitive environments — codes passed 
down through generations.   

In this groundbreaking global study, Lee Elliot 
Major and Anne-Marie Sim lay bare the class 
markers that operate within the world’s most 
powerful firms, revealing how they connect to a 
wider class system structured around a small, 
detached elite and everyone else. They outline 
ten practical steps for leading employers to 
dismantle class barriers and make the urgent 
case for a fairer system in which everyone has a 
genuine chance to lead a decent life, whatever 
path they choose.

Paperback £14.99  US $22.95 9781447377580     
256 pages   November 2026
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Mind the Inclusion Gap
How Allies Can Bridge the Divide 
Between Talking Diversity and Taking 
Action
Suzy Levy, The Red Plate

From the US to Europe and beyond, 
diversity and inclusion efforts are 
increasingly being caught in the crossfire 
of a culture war.

As the backlash against ‘DEI’ grows, fairness 
and dignity are being reframed as divisive – 
rather than just smart business. So how did 
we get here, and what can we do about it?   

Very few of us are skilled in inclusion, hoping 
it will be enough to be ‘nice’. However, this 
optimistic attitude can turn would-be allies 
into passive bystanders. This book is for 
anyone who wants to support equality: 
inside are tools and practical guidance 
to help navigate complexity, challenge 
complacency and take meaningful action.

“An important book, full of 
startling statistics and personal 
stories, which come out of solid 
experience.”  
RAZIA IQBAL, BBC NEWS

“Insightful, compassionate, 
relevant, personal and extremely 
well-researched ... It will leave 
you with lots of practical insight 
and inspired to act.” 
DEBORAH FRANCES-WHITE, COMEDIAN

“Very timely following the DEI 
backlash emerging out of the 
US. S captivating read.” 
ZARA NANU MBE, PROFESSOR IN 
PRACTICE

Paperback £14.99   US $22.95 9781447379287   352 pages  
UK September 2025  - US October 2025
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White Privilege
The Myth of a Post-Racial Society
Second edition
Kalwant Bhopal, University of Birmingham

Why do racial inequalities persist, and in 
some cases deepen, in an era that claims 
to be ‘post-racial’?  

In this fully revised and updated edition, 
Kalwant Bhopal uncovers how shifting 
social, political and economic landscapes 
in both the UK and US have intensified racial 
discrimination.  From the backlash against 
#BlackLivesMatter to the rise of far-right 
governments denying the relevance of race 
altogether, this book dismantles the illusion 
of racial progress. 

Drawing on timely debates and grounded 
in empirical evidence, Bhopal reveals 
how race continues to shape access to 
power, opportunity and justice. Urgent and 
unflinching, this is essential reading for 
anyone interested in exposing the myth of a 
post-racial society.

“An excellent investigation into 
whiteness and white privilege in 
contemporary society.” 
AMERICAN SOCIOLOGICAL 
ASSOCIATION 

“An important contribution 
to understanding the reality of 
white privilege, and the need to 
challenge and overcome it.” 
PETER TATCHELL, HUMAN RIGHTS 
CAMPAIGNER

“Brave, powerful and 
passionate, a hopeful and 
forward-looking book that 
engages constructively with the 
possibilities for change.” 

DIANE REAY, UNIVERSITY OF CAMBRIDGE

Paperback £12.99  US $19.95 9781447372035    
216  pages   UK September 2025
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Asian Crucible
Globalization, Geopolitics and the 
Contest for the Future
Nick Bisley, La Trobe University, Australia

The decades-spanning story of Asia’s rise, 
and the new faultlines that are set to shape 
the region’s and the world’s future.

For many centuries, Asia had been home to 
the greatest concentrations of wealth, power 
and population. Yet by the mid-twentieth 
century, much of the continent was mired in 
poverty and underdevelopment.  

This book tells the sweeping story of Asia’s 
modern resurgence: how globalization, 
supply chains and market-led integration 
powered unprecedented economic 
growth and lifted millions out of poverty. It 
explores its creativity, energy and resilience, 
while examining the new geopolitical and 
nationalistic tensions that threaten to unravel 
this progress and offers insight into the 
forces shaping its future. 

Drawing on history, economics and 
geopolitics, it is a call for thoughtful 
leadership for  peace and prosperity rather 
than conflict and division.

Paperback £14.99  US $22.95 9781529233179    
358 pages    February 2026

“A sweeping history and 
clear-eyed roadmap to the forces 
reshaping the region – and the 
choices that will define not only 
Asia’s destiny, but the world’s.” 
ZACK COOPER, AMERICAN ENTERPRISE 
INSTITUTE

“A succinct and timely book that 
explores Asia’s past and present 
and offers discerning arguments 
about its possible futures.” 
JURGEN HAACKE, LONDON SCHOOL OF 
ECONOMICS AND POLITICAL SCIENCE 

“Rarely is the epic story of 
the making of modern Asia 
given such thorough treatment 
as here. A nuanced, informed 
view of Asia’s current and future 
trajectory.” 
SAMIR PURI, CHATHAM HOUSE AND 
AUTHOR OF ‘WESTLESSNESS’
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Algorithms of War
The Human Cost of AI in Conflict
Luke Moffett, Queen’s University Belfast

Algorithms and artificial intelligence now sit 
at the centre of modern warfare. Data-driven 
systems shape surveillance, targeting and 
strike decisions, but their growing use has 
coincided with persistent, and often hidden, 
civilian harm.

Debate is polarised between prohibition 
and promotion of AI in warfare. Algorithms 
of War argues that the decisive question 
is how algorithms are designed, governed 
and controlled – and whether civilians are 
recognised as people in need of protection.

Drawing on civilian testimony, military 
perspectives and research from the Sahel, 
Ukraine, Iraq and Gaza, the book offers a 
clear-eyed assessment of AI in practice. It 
shows how promises of precision can mask 
new forms of distance and harm, while also 
demonstrating how meaningful human 
oversight could strengthen accountability and 
civilian protection in contemporary conflict.

Hardback £22.99 US $29.95 9781529251937   224 pages    
UK October 2026  - US January 2027
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The Nature Delusion
Why our Fixes for the Environmental 
Crisis are Making Things Worse
Tom Oliver, University of Reading

Why our current fixes for the environmental 
crisis are making things worse, and what 
we need to do about it.  

Does the future of humankind lie in 
colonising a new planet, or uploading our 
minds to a digital metaverse?   Listening 
to certain billionaires and technophiles, 
you might think these are our best bets for 
escaping the increasingly hostile world we’ve 
made for ourselves. The Nature Delusion 
shows why technological and economic 
‘fixes’ alone cannot solve the existential 
threat of climate change, and why they 
remain out of reach for most people. 

Instead, this book uncovers the root causes 
of our environmental crisis and offers 
a hopeful vision for the future.  As the 
environmental crisis deepens, it’s easy to 
feel powerless or overwhelmed. The Nature 
Delusion invites you to see humanity’s place 
in the world in a radically new way and 
demonstrates how transforming our mindset 
can create a healthier, more resilient world.

Hardback £22.99 US $29.95   9781529244472    304 pages     
UK March 2026  - US April 2026

“A pathbreaking synthesis – 
accurate in its science, fearless in 
its analysis, and promising in its 
prescriptions.”  
GUS SPETH, FORMER DEAN, YALE SCHOOL 
OF THE ENVIRONMENT, AND AUTHOR OF 
THE NEW SYSTEMS READER: ALTERNATIVES 
TO A FAILED ECONOMY

“A rigorous and compelling analysis 
of impending global crises and the 
proposed responses, with a bracing 
realism on the problems of each.” 
MICHAEL FOLEY, AUTHOR OF THE AGE OF 
ABSURDITY

“Sobering yet hopeful - this 
impeccable analysis offers 
key insights to transcend our 
sustainability delusions and 
transform our world.” 
LORENZO BENINI, EUROPEAN 
ENVIRONMENT AGENCY
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The Green Handprint  
at Work
How to Be an Employee Activist for 
Sustainability
Barbara Kump, University of Twente and 
Babette Brinkmann, TH Köln

Our future is being dismantled in real time. 
Ecological collapse, climate breakdown, 
rising inequalities – and at the heart of 
it all: business as usual. More and more 
employees are beginning to realise that the 
organisations they work for, and often even 
the tasks they perform each day, are part of 
the problem rather than the solution.  

The Green Handprint at Work is a guide 
for those who want to leave a positive 
environmental impact at their workplace by 
becoming an employee activist: someone 
who cares deeply about the environment 
and wants to create change from within 
their organisation.  It offers tools, not just 
inspiration, providing employee activists 
with insights into how power works and 
how change spreads. You don’t need a 
formal role to make a difference. You need a 
strategy – and the courage to act. This book 
will help you find both.

Paperback £19.99    US $29.95 9781529244205    
294 pages   UK February 2026  - US March 2026

“This timely and hopeful guide 
reminds us that change begins 
within, showing how employees 
can shape the culture, pace and 
purpose of the transition our 
world needs.” 
SOPHIE LAMBIN, FOUNDER AND CEO OF 
KITE INSIGHTS AND CREATOR OF HURD

“Offers actionable strategies and 
tactics while underscoring a simple 
truth: when employees organize, 
they can transform the future.”  
MAREN COSTA, TECH-WORKER 
ORGANIZER, CLIMATE-JUSTICE 
ADVOCATE AND BOARD PRESIDENT 
OF AMAZON EMPLOYEES FOR CLIMATE 
JUSTICE

“For anyone who cares about 
sustainability and wants their 
work to matter.” 
ARJAN KEIZER, CO-FOUNDER OF 
EMPLOYEES FOR OUR FUTURE
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Nature’s Boardroom
Giving Nature a Voice and a Vote
Simeon Rose, Faith In Nature and Nature 
on the Board

In 2022, Faith In Nature became the first 
company to appoint Nature to its board of 
directors, giving the natural world a voice 
and a vote in every decision and redefining 
the meaning of corporate responsibility. 

Nature’s Boardroom offers a behind-the-
scenes look at this groundbreaking initiative, 
outlining how businesses can embed ‘Nature 
governance’ into their organisations.  Simeon 
Rose, Brand Director at Faith In Nature and 
co-creator of Nature on the Board, shares 
the story of how this bold idea took shape, 
the challenges and insights gained, and why 
more companies should follow suit.   

Offering simple, practical tools for 
businesses, sustainability professionals and 
entrepreneurs, this book is a call to action for 
rethinking the relationship between business 
and the natural world.

Paperback £14.99  US $22.95 9781529248241     
106 pages    UK January 2026  - US February 2026

“If you are serious about 
engaging with the world and not 
skating over the top of it, read 
this book. Better yet – act on it.” 
TIM SMIT, CO-FOUNDER EDEN PROJECT

“A beautiful and generous 
book that may come to be seen 
as a significant landmark in 
humanity’s rethinking of its 
relationship with the rest of the 
living world.” 
MICHAEL PAWLYN, ARCHITECT 
AND AUTHOR OF BIOMIMICRY IN 
ARCHITECTURE 

“Imaginative and engaging, this 
book offers a fresh perspective on 
governance and genuinely makes 
you think differently.” 
KATHERINE TUBB, UK BUSINESS AND 
BIODIVERSITY FORUM AND UNIVERSITY 
OF OXFORD
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Chess Club, Drama 
Club
Building Creative and Resilient 
Businesses Together
Sally Bridgeland, Chair & non exec 
director

Chess Club or Drama Club: which would 
you rather join? Do you focus on the detail 
or prefer to imagine the bigger picture?  

Sally Bridgeland introduces the ‘Club Mix’ 
as a playful recipe for everyday inclusion, 
designed to enhance team dynamics 
and drive business success by blending 
imagination and analysis. 

Ideal for leaders and managers, this book 
uses real-life stories, business insights, and 
practical exercises to help you harness 
the power of inclusive teams that balance 
creativity and structure. Written for all stages 
and sizes of business, it will support you in 
broadening your team’s capabilities and 
fostering a resilient and creative culture.

Paperback £12.99  US $19.95 9781529254686     
128 pages    UK September 2026  - US October 2026
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Lessons in Diplomacy 
Politics, Power and Parties
Leigh Turner, former British ambassador to 
Ukraine and Austria 

A witty globe-trotting adventure through an 
intriguing career, offering astute reflections on 
Brexit, Russia’s war with Ukraine and the chaos 
of modern politics. 

Is a diplomat’s life really as glamorous as a royal 
visit, or as dramatic as a coup d’état in Turkey? Leigh 
Turner. a former British ambassador, relates his 
interactions with royalty of both the aristocratic and 
celebrity kinds, and with brilliant and extraordinary 
people who bestowed valuable lessons.  
 
“Fascinating insights from a well-informed source. 
Informative, thought-provoking and fun.” 
FEDERAL PRESIDENT OF AUSTRIA, ALEXANDER VAN DER BELLEN 

Inside Thatcher’s Monetarism 
Experiment 
The Promise, the Failure, the Legacy 
Tim Lankester, Private Secretary for Economic 
Affairs to Margaret Thatcher

 An insider’s account of one of Britain’s most 
unsuccessful economic episodes, examining 
monetarism’s legacy today 

Tim Lankester was the first private secretary for 
economic affairs to Thatcher. His insider’s account 
explains her attitudes and decisions and those of 
the other main players in this deeply damaging 
experiment in economic policy making.  
 
“A self-lacerating account by a man of stern principle”
RACHEL LOMAX, FORMER DEPUTY GOVERNOR OF THE BANK OF ENGLAND

Paperback £14.99 US $22.95  
ISBN 9781447373933  
216 x 140 mm 240 pages 
September 2025

Paperback £14.99 US$22.95 
ISBN 9781447371366  
September 2025  
216 x 140 mm 240 pages
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Stinking Rich
The Four Myths of the Good Billionaire 
Carl Rhodes, University of Technology Sydney 

Examines myths that portray billionaires as a 
‘force for good’ and concrete actions to support 
economic justice and democratic equality. 

Billionaires are an ultra-elite social class whose 
numbers are growing alongside their obscene 
wealth: how do they get away with it? A set of 
myths portrays them as a ‘force for good’ which 
enables their wealth and power to set us back 
to old-style feudalism and plutocracy. Offering a 
trenchant critique, this incisive book testifies to the 
growing international political will to take concrete 
actions in supporting economic justice and 
democratic equality.   
 
Rights sold in Korean 
 
“A must read.”
THOMAS PIKETTY, AUTHOR OF CAPITAL IN THE 21ST CENTURY

Liberation and Corruption 
Why Freedom Movements Fail 
Peter Hain, House of Lords 

Why are liberation and independence 
movements often betrayed when their leaders 
get into government? Peter Hain offers a gripping 
exploration of why newly independent states often 
succumb to bad governance and corruption 
once in power.  
 
“As a student anti-apartheid campaigner long ago, I find 
this an uncomfortable but important book.” 
JON SNOW, BROADCASTER

Paperback £12.99 US $19.95 
ISBN 9781529239119  
216 x 140 mm 224 pages 
January 2026

Paperback £12.99 US $19.95 
ISBN 9781447375883  
216 x 140 mm 272 pages 
October 2026
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Reckoning 
Creating Positive Change through 
Radical Empathy 
Terri E. Givens, University of British 
Columbia and Center for Higher 
Education 

Explores the promises kept and positive 
change achieved since the Black Lives 
Matter movement. 

Following the BLM protests, many promises 
were made to deal with the impact of 
structural discrimination. While this led 
to more talk than action, there has also 
been meaningful change, some of which 
has gone under the radar. In contrast, this 
book, highlights the promises which were 
delivered. Radical empathy moves beyond 
an understanding of others’ lives and pain 
to understand the origins of our biases, 
including internalized oppression.

Paperback £12.99 US $19.95 ISBN 9781447374251     
216 x 140 mm    176 pages    September 2026

“A moving, poignant account of 
the need for relational thinking 
and co-creation by drawing on 
differences as resources for joint 
solidarity.”
ETHNIC & RACIAL STUDIES
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 Paperback £9.99 US $13.95 
203 x 127 mm 160 pages

What Is Truth For? 
N.J. Enfield, University of Sydney 

This optimist’s guide to truth contends that truth is 
the best device we have for coordinating collective 
decisions and actions, and the concept of truth is 
a target ideal towards which we should strive with 
mindfulness, humility, cooperation and optimism.

What Are Nuclear Weapons For? 
Patricia Shamai, University of Portsmouth 

Patricia Shamai traces the history of nuclear 
weapons, showing how they have been a deterrent 
by raising the stakes of war and thereby reducing 
the chances of conflict, but this depends on the 
world’s reaction and ongoing vigilance. 

What Is Drug Policy For? 
Julia Buxton, Liverpool John Moores University

Julia Buxton charts the evolution of the 
contemporary drugs market, looking at where 
drugs are now produced and consumed, and by 
whom. Ultimately, she asks, if the current strategy is 
patently failing, how could it be better managed? 

ISBN 9781529249385  
September 2025 

ISBN 9781529234176  
November 2025

ISBN 9781529241440 
September 2025
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Paperback £9.99 US $13.95  
203 x 127 mm   160 pages

What Is FIFA For? 
Alan Tomlinson, University of Brighton

Examining the organisation’s successes alongside 
its failures and continuing crises over corruption 
and ethics, Alan Tomlinson asks: will FIFA truly live 
up to its own mission of integrity, fair play and 
accessibility?

What Are Markets For? 
Philip Roscoe, University of St Andrews

Markets connect buyers to sellers, as well as a 
means of governance in modern society. But they 
also wield political power. This book asks who they 
are for and what needs to change if they are to 
enable us to thrive in the 21st century. 

What Is Immigration Policy For?
Madeleine Sumption, University of Oxford

This book explores what immigration policy seeks to 
achieve and why so many people end up unhappy 
with the outcome. It exposes the unavoidable 
trade-offs governments face, and the impacts of 
their choices on people and communities. 

ISBN 9781529238587 

ISBN 9781529245745 
March 2026

ISBN 9781529245745 
June 2026

March 2026
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What is Free Speech For?
Gavan Titley, Maynooth University

What is Free Speech For? examines the gap 
between abstract discussions of free speech, and 
communication in democracies characterised 
by abundant speech but very little listening. It 
helps us understand this key concept important to 
human flourishing and the reality of how it is used 
and abused in contemporary societies.

What is Space Exploration For?
Anthony Milligan University of Sheffield and 
Koji Tachibana, Chiba University

In an era of unprecedented climate challenges, 
should we still be trying to explore space or should 
all our scientific attention be focused here on 
Earth? What is Space Exploration For? argues 
that it offers indispensable benefits to scientific 
understanding, not least in addressing climate 
change. 

ISBN 9781529234299  
November 2026

ISBN 9781529243390 
November 2026

 Paperback £9.99 US $13.95 
203 x 127 mm 160 pages
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What Is Journalism 
For? 
Jon Allsop, journalist

ISBN 9781529238556  
April 2025

Examines journalism’s role and 
whether journalists should be seen as 
champions of democracy. 

WHAT IS  
HUMANISM 

FOR?

RICHARD NORMAN

What Is the 
Monarchy For? 
Laura Clancy, 
Lancaster University 

ISBN 9781529238556  
April 2025 

What Is Humanism 
For? 
Richard Norman, 
University of Kent

ISBN 9781529250756  
June 2025

What Are 
Museums For? 
Jon Sleigh, 
Birmingham Museum 
and Art Gallery 

ISBN 9781529231397  
June 2024

What is the 
Welfare State For? 
Paul Spicker, writer and 
commentator 

ISBN 9781529250756  
June 2025 

What Is Veganism 
For? 
Catherine Oliver, 
Lancaster University 

ISBN 9781529234329  
June 2024

Demystifies and evaluates the 
monarchy, asking if it is benign or does 
more harm than good.

Shows how humanism helps 
both existing adherents and the 
“humanism-curious” to understand the 
world around them.

Argues that inclusion must be at the 
heart of everything museums do in 
today’s cultural battleground.  
Rights sold in Chinese.

Evaluates the aims, purposes and 
justifications for social welfare services 
and discusses the characteristics of 
welfare states around the world. 

Explores the practical and social 
impacts of eating plants, and explains 
why veganism is a way of life.
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Austerity Bites 10 
Years On 
Mary O’Hara, journalist 

Paperback £12.99 US $19.95 
ISBN 9781447374527  
September 2024

Ricardo’s Dream 
Nat Dyer, Schumacher 
Institute and Promoting 
Economic Pluralism 

Paperback £14.99 US $22.95 
ISBN 9781529225501  
November 2024

Embracing 
Uncertainty 
Margaret Heffernan, 
entrepreneur, broadcaster 
and author 

Paperback £12.99 US $19.95 
ISBN 9781447372677 
March 2025

Peak Injustice 
Danny Dorling, University 
of Oxford 

Paperback £14.99 US $22.95 
ISBN 9781447372615  
October 2024

The Kindness Fix 
Jason Wood, University of 
Nottingham Malaysia

Paperback £12.99 US $19.95 
ISBN 9781447370888  
November 2024 

CTRL HATE DELETE 
Cécile Simmons, Institute 
for Strategic Dialogue

Paperback £12.99 US $14.95 
ISBN 9781447374848  
March 2025

Assesses the damage austerity policies 
have inflicted on the country and 
reflects on what is needed to avoid the 
same mistakes again.

The fascinating story of David Ricardo, 
who introduced the study of abstract 
models to economics, which reveals a 
history of power, empire and slavery.

Argues for the integration of art into all 
aspects of our lives and for artists to 
guide us to embrace uncertainty and 
use it productively.

A carefully curated selection of 
Danny Dorling’s recent writing and an 
essential addition to readers’ Dorling 
collections. 

Argues for building a more 
compassionate public sphere, linking 
research and policy debates with 
personal testimony and storytelling.

Takes a deep dive into how male 
supremacist ideology has turned into 
a mainstream movement and outlines 
how to make online spaces more equal 
and inclusive. 
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Basic Income 
Matthew Johnson, Northumbria 
University, Kate Pickett, University 
of York, Daniel Nettle,  Howard 
Reed, Elliott Johnson and Ian 
Robson, Northumbria University 

Paperback £9.99 US $14.95  
ISBN 9781447374008 
May 2025

Uncomfortably Off
Marcos González Hernando 
and Gerry Mitchell

Paperback £12.99 | US $19.95  
ISBN 9781447367529 
Hardback £22.99 | US $29.95  
ISBN 9781447367512 
May 2024

The Class Ceiling
Sam Friedman and Daniel 
Laurison  
 
Paperback £14.99 | US $14.95 
ISBN 9781447336105 
Hardback £22.99 | US $34.95 
ISBN 9781447336068 
January 2019

Timebomb 
Giles Merritt, Egmont 
Institute 

Paperback £12.99 US $19.95 
ISBN 9781447375944   
April 2025 

Raising the Nation
Paul Lindley

Paperback £14.99 | US $22.95 
ISBN 9781447366478 
November 2023

Injustice
Danny Dorling

Paperback £13.99 | US $19.95 
ISBN 9781447320753 
June 2015

Uses real world examples to trace 
pathways from the input of money to the 
output of improved health.

Reveals that those generally 
considered to be the most affluent 
struggle to keep up and argues that 
reducing income inequality will benefit 
everyone.

Takes readers behind the closed doors 
of elite employers to reveal how class 
affects who gets to the top.  
Rights sold in Chinese and Korean.

Ageing is a timebomb. Merritt traces the 
demographic projections that politicians 
of all persuasions have long ignored. 

Setting out big public policy ideas, with 
expert contributions, Raising the Nation 
is a manifesto to deliver our brightest 
possible future.

Revisits Dorling’s claim that Beveridge’s 
five social evils are being replaced by 
five new tenets of injustice.

AVAILABLE AS AN AUDIOBOOK
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How to order books
 
Ordering your print and eBooks from Bristol University Press is easy.

Print 

Order online at: 
bristoluniversitypress.co.uk or from: 

Wiley European Distribution Centre
Customer service
t:  +44 (0)1243 843291
e:  authors/private individuals/
corporate/universities:  Bristol.csd@
wiley.com 
Trade (bookshops and resellers):
trade@wiley.com 

For North and South America and 
Canada, order online at:  
bristoluniversitypress.co.uk or from:  
ips@ingramcontent.com

For Australia and New Zealand, order through John 

Wiley & Sons Australia at:

custservice@wiley.com

Toll-free phone: 1800 777 474

NZ toll-free phone: 0800 448 200

wiley.com/en-au

All other international customers outside these regions, 

please find your local distributor or stockist here:

bristoluniversitypress.co.uk/international-distributors 

If you have any queries, get in touch: 

bup-sales@bristol.ac.uk

Prices and discounts are set by Bristol University Press 

and are revised annually. We reserve the right to change 

them at our discretion without notice.

eBooks

All our books are available as ePUBs and 
ePDFs through a wide range of eBook 
providers. 

Library customers can purchase our 
eBooks from a range of digital platforms 
and library aggregators, including 
JSTOR, EBSCO, ProQuest, IG Publishing 
and CNEIPC. 

Our digital monograph collections 
are available through Policy Press 
Scholarship Online (PPSO) in partnership 
with Oxford University Press, Cambridge 
Core and Project Muse. 

Our etextbooks are available to buy 
through Kortext, VitalSource and Perlego. 
Individual eBooks are also available 
from online bookshops including 
Amazon Kindle, Google Play, Kobo and 
eBooks.com. 

We use the Glassboxx service from Firsty 
Group for delivery of our eBooks and 
audiobooks. Glassboxx is available on 
iOS and Android phones and tablets, 
and Windows and macOS computers. 
For more information on Glassboxx, 
please see the help page:
glassboxx.com/reader-help

http://bristoluniversitypress.co.uk
https://bristoluniversitypress.co.uk/
https://bristoluniversitypress.co.uk/international-distributors
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DISTRIBUTORS

UK, Europe and Rest of the 
World  
(excluding the areas listed 
below) 

Customer Service 
Wiley
European Distribution 
Centre
New Era Estate, Oldlands 
Way Bognor Regis, PO22 
9NQ
t:  +44 (0)1243 843291 
e:  authors/private 
individuals/corporate/
universities:   
Bristol.csd@wiley.com  

Trade (bookshops and 
resellers):
trade@wiley.com 

North and South America, 
Canada 
Orders and Customer 
Service,
Ingram Content Group LLC,
One Ingram Blvd, La Vergne,
TN 37086
t. +1866-400-5351 
e. ips@ingramcontent.com 

Latin America and 
Caribbean
Ingram Publisher Services 
International
1400 Broadway, Suite 520
New York, NY 10018
e. IPS_intlsales@
ingramcontent.com 

Australia and New Zealand 
John Wiley & Sons Australia
t. Toll-free: +61 1800 777 474
t. NZ toll-free:+64 0800 448 
200
e. custservice@wiley.com
wiley.com/en-au 

REPRESENTATIVES

UK
Yale Representation Ltd
47 Bedford Square
London WC1B 3DP
t. +44 (0)20 7079 4900
e. yalerep@yaleup.co.uk

Germany, Switzerland, 
Austria, France, Belgium, 
The Netherlands, Italy
Mare Nostrum
t. +44 (0)1423 562232 
e. charlotteanderson@
mare-nostrum.co.uk

Eastern Europe
Jacek Lewinson
t. +48 502 603 290 
e. jacek@jaceklewinson.
com
 
Spain and Portugal 
Charlotte Prout
Iberian Book Services
e. cprout@
iberianbookservices.com

Scandinavia
Colin Flint Limited
t. +44 (0)7854 961 315
e. ben@colinflintltd.co.uk  

India, Sri Lanka, Nepal, 
Bangladesh and Bhutan
Surit Mitra, Maya Publishers 
Pvt Ltd
t. +91 (11)6471 2521 
   +91 (11)4354 9145
e. surit@vsnl.com  
    suritmaya@gmail.com 

Pakistan
World Press
t. 042-35440871 
m. 03369595011
e. worldpress@gmail.com  

 
 
 
China
Rance Fu
t. +86 10 630 16398
m. +86 13521 555031
e. rance@sinopubservice.
com 
Skype. rancefu

South East Asia, Japan and 
Mongolia
Publishers International 
Marketing
t. +44 (0)1202 896 210 
e. chris@pim-uk.com  

South Korea
Vital Books
t. +82 (0)10 3712 0868 
e. mspyun@vitalbooks.co.kr 

Middle East and North 
Africa
Avicenna Partnership Ltd
t. +44 (0)7802 244457
e. team@avicennaltd.co.uk  

South Africa, Namibia, 
Lesotho and Botswana
Academic Marketing 
Services  
(Pty) Ltd 
PO Box 411738
Craighall 2024
South Africa
t. +27 (012)661-0524
e. info@
academicmarketing.co.za



Contact us 

Bristol University Press | Policy Press 
1-9 Old Park Hill 
Bristol, BS2 8BB, UK
t. 0117 3746645 
e. bup-info@bristol.ac.uk 

Sales and Marketing Director 
Jo Greig 
e. jo.greig@bristol.ac.uk

Global Sales Manager 
Julie Atkins 
e. julie.atkins@bristol.ac.uk

Marketing Manager 
Kathryn King 
e. kathryn.king@bristol.ac.uk

We are committed to our environmental 
footprint and do not use plastic in the printing or 
mailing of our catalogues.
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